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Getting up to speed with

INSTAGRAM for BUSINESS
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For visual businesses (designers, architects, 

interior designers, builders, arts and crafts) 

and eCommerce Instagram can be an  

amazing investment of your time and  

energies. This is why:

 Instagram currently has 23 million 

 users in the UK alone

 That’s over a third of the UK’s 

 population actively engaged  

 on Instagram

 Instagram is all about your phone so  

 it’s an important place to show  

 content to your customers on the go

So let’s find out more...

So why Instagram?
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OFFER: Try Sprout Social
FREE for 30 days

Sprout Social integrates perfectly with  

Instagram allowing you to create posts and 

stories directly from its platform, schedule  

them to post automatically for the 

days or weeks ahead, monitor their  

effectiveness and find out who your ideal  

customers are. It’s a professional all-in-one 

tool that will really kick start your social  

media efforts and save you lots of time.

Do social like a 

pro with Sprout
We use Sprout Social to manage 

all our social media accounts and 

the client accounts we look after.

Thanks for downloading!

Need help or advice? Drop us a 
line at hello@johnlawley.co.uk

JohnLawley.co.uk started, well, with me, 

John Lawley, way back at the start of 2014 

building on my experience working with 

some very talented people in TV, Radio and  

Advertising over the previous 10 years.

I’d helped people get to the pinnacle 

of UK radio, break into  national TV and  

conquer the voice over world creating huge 

revenues and brands in their own right. I 

now do exactly the same thing for business  

owners and their companies.

People want to know what works, in straight- 

forward terms, which is where these guides 

come in to help you get up to speed.

The aim of this guide is to give you as much 

information in a straightforward, no-nonsense 

form to give you an understanding of  

Instagram and its potential for your business.

The information here has been learned, tried, 

tested and curated from our own experience 

and experts that we trust. There’s a lot of noise 

out there and a number of ways of saying the 

same thing. This makes it very important to 

find a voice you can understand and trust so 

you know where to invest your budgets.

https://bit.ly/2rhMA6V


Instagram: Our How To Guide

instagram

The population of the UK currently stands at 

66 million. Instagram currently has 23 million 

users in the UK. That’s over a third of the  

population actively engaged with a social  

media platform that your brand could benefit 

from. 

1) Organise your bio

Getting the basics right means optimising  

your bio. Ensure you have a branded hashtag 

others can share, a slogan or description and 

a relevant link towards a key landing page. 

But where do you start with so many people? 

Their algorithms are always changing and 

you have to keep up-to-date to keep ahead 

of your competition. Here are some basic  

Instagram tips to get you started:

2) Make use of stories

Everyone uses stories on Instagram and its  

important your business is too. They can be 

fun, quirky and relatable – putting your brand 

into a real world space customers relate to.

3) Generate video content

People digest information by video far  

easier than written content. Use native apps 

like Boomerang and Hyperlapse where you 

can easily edit. 

4) Set a publishing schedule

Timing is everything, even on social media.  

There are optimal times to post content to 

generate more interaction and views. Organise  

how often you post to maximise traction.

5) Set a call to action

Including call to actions shows off your  

creativity and encourages people to interact. 

Ask questions, encourage hashtag shares or 

point users back towards the link in your bio.

6) Maximise use of hashtags

Hashtags make it easier to find your posts and  

brand amongst millions of posts. Concentrate 

on branded hashtags and tags related to your 

wider industry and Instagram community.

7) Tell people you’re here!

Let existing customers and social media  

followers on other platforms know you’re on 

Instagram. It’s the easiest way to get off zero 

and to start building a network. 

8) Interact with other accounts

Social media is designed for interaction – the 

clue is in the title. Don’t just talk at everyone, 

show you have good customer service, reply 

to questions and tags from your followers. 

9) Show your human side

Followers want to know you aren’t just there  

to sell and make money from them. Make 

content relatable and tell human stories that 

generate an emotional response of some sort.

10) Review your analytics

You should know what content is working  

well, and what isn’t. This allows you to fine 

tune your approach to improve responses 

and make the most of your profile. 



Everyone wants a huge following on  

Instagram. But it takes good planning and a  

lot of hard work to achieve it. The more  

followers you have, the more interactions 

you get and the higher level of credibility you 

achieve.

 

The easy way out is to buy followers, but that 

is cheating and can quickly be exposed with 

one simple look at the list of accounts. Create 

a strategy and you’ll soon see those follower 

numbers start to quickly grow.

How to build up your followers

1) Regular posting

Instagram users interact with posts more than  

any other social media platform. Post content 

every day at the right times and you’ll start to 

pick up followers on a regular basis.

2) Deliver relevant content

You can’t just post anything – make sure it’s  

what the audience want to see. Look at  

3) Mix up your style

Don’t just rely on photos. Turn to short, but  

powerful,l video content to get eyes on your 

brand and the messages you are trying to get 

across to people.

4) Talk to your followers

It can be easy to get in habit of just posting  

but not responding. Talking with followers 

shows good customer service and that you 

are actually listening, instead of just selling, 

to them.

5) Become a hashtag master

Make the tags relevant to the post. Don’t just  

use the same hashtags on every post as the 

same people will see them and your brand 

won’t be exposed to new eyes every day. 

Handy Apps to know about
There are a huge range of Apps you can use 

to turn your content into gold. Here are just a 

small handful of those we recommend:

Sprout Social

This amazing engagement App allows you to  

queue up posts to plan your content  

schedule. You can set aside time to put  

together the content, which is then posted at 

a time and date you decide.

BeFunky

A photo App that gives you access to a range  

of photo editing tools. There is a free version 

available where you crop, resize, sharpen 

and much more, ensuring you’re completely  

satisfied with images.

Boomerang

A native App found within Instagram itself,  

Boomerang is perfect for bite-sized videos 

that act like GIFs. It quickly tells a story to 

your followers and shows you aren’t afraid of 

having a bit of fun too.

competitor’s posts, current Instagram trends 

and use your analytic tools to get it right.



IFTTT

IFTTT means “if this then that”. It uses applets 

to connect applications and products. For  

example, use a Slack channel to bring  

together all Instagram posts with a certain 

hashtag before regramming.  

Hypetype

This is a great way to add another dimension  

to your Instagram stories. Hypetype allows 

you to animate phrases in a photo to create 

a bold and visually striking story people will 

love to like.

How to use IGTV
Businesses everywhere are turning to video 

content for one simple reason: it produces 

fantastic results. Research shows that five 

billion videos are watched on YouTube every 

day. It’s a staggering amount.

Scientists have long since revealed why video 

is preferred over text: our brains process  

videos over 60,000 times faster. There’s  

simply no argument to be had that video is 

the now and future of online marketing. 

Instagram recently launched IGTV. This  

allows users to create videos that last up to 

60 minutes long. Here’s how to make full use 

of Instagram TV.

How to use IGTV

Once the app is downloaded, log in, and it will  

locate your Instagram account. Click the “+” 

in the right corner to upload a video you’ve 

recorded. Add hashtags and then hit “post”.

What is IGTV?

You can create videos up to an hour long that  

won’t disappear after 24 hours. IGTV can be 

accessed through the Instagram app, or the 

IGTV app. 

IGVT best practices

Create and stick to a regular schedule of  

posting exciting content you can promote. 

Always maintain brand identity and find the 

right length of video – shorter videos tend to 

do best.

IGTV marketing strategy

To get the most from IGTV, create a channel  

people will watch. Show exclusive content,  

develop a video series, share news updates, or 

give people a sneak peek behind the scenes.



Instagram Stories
Over 400 million stories are made every 

day on Instagram. They provide a fun and  

relatable way for your brand to connect with 

your audience.

Like Snapchat’s videos that disappear,  

Instagram Stories can be either video or static 

photos that are accessible for 24 hours.  

Stories are prioritised in your feed, making 

them feel like a must-see and exclusive for 

your followers to click on.

Great ways to use Instagram Stories

Tutorials and how-to’s

They are great for providing short and easy to  

follow, step-by-step instructions. This allows 

them to be educational without asking  

people to watch a longer video. 

Behind the scenes

Show your followers what goes on behind  

closed doors to make them feel included 

and part of a select group. It reveals you are 

more than just a brand, but people, like your  

customers. 

User generated content

Sharing customer’s images with your own  

branded tags puts them in the spotlight and 

shows off your product. It can quickly become 

popular and shared beyond your network.

Timed offers

Time sensitive deals can be promoted using  

Instagram Stories. It encourages people to 

keep checking your feed for any new deals or 

offers you might suddenly produce.



The professional way to ace Social Media

SCHEDULING & ANALYTICS

Whatever happens you won’t get far without 

using professional software to schedule, post 

and analyse your social performance.

Social media relies on you being current, 

posting at the right times of day and on the 

right days in order to capitalise on the most  

enagements, and most importantly for your 

sales, knowing who is interested in your  

content.

While Facebook offers some great analytics 

and scheduling tools for business pages,  

Instagram and Twitter only offer analytics and 

rely on you posting content live, either when 

you remember or when you set an alarm.

So wouldn’t it be great if you could have one 

place you could login to where you could create 

all your different posts for each platform, 

schedule posts days, weeks or months in  

advance and have all the analytics from each 

platform in front of you all at once?

As soon as you realise the time this saves you 

(in many cases you can save days!) and the 

power of being able to identify which piece 

of content works best and then being able to 

repost popular content from a few months 

back in the click of a button, you’ll have started  

to think like a social media professional. 

We particularly enjoy using Sprout Social as 

we can work collaboratively with our clients 

giving them access to different accounts. 

Posts can be created or curated and your 

clients can be allowed to comment, update, 

alter or approve content before it is posted 

which makes the process flow much better.

Sprout Social integrates with all the major  

social media platforms including Facebook, 

Instagram, Twitter, Pinterest and LinkedIn 

allowing you to run all your social accounts 

from one convenient control panel and  

analyse all your data in one place.
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OFFER: Try Sprout Social
FREE for 30 days

Using Sprout Social you can:

 Create posts for all your social media  

 accounts all in one place

 Schedule all your posts for the days or  

 weeks ahead, create them, set  

 them and leave them to post out  

 automatically

 Track your effectiveness across each  

 platform, see which content worked  

 well on Facebook or Instagram

 Build up an exact profile of your ideal  

 customers, the times of day they’re  

 online and what they like most

And much, much more! Click below:
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